Y JERSEY
2B MARINAS




JERSEY

"2 MARINAS
Contents
1. High Level Results 2.2 Boat Association and Yacht Club Memberships
1.1 Introduction Page3 -4 Pagell
1.2Boat Owner Demographics Paged 2.3 Sailing Experience Pagell
1.3 Boat Association and Yacht Club Memberships 2.4 Marine Related Resources Pagel2
Paged 2.5 Vessellype Pagel2

1.4 Sailing Experience Pageb 2.6 Vessel Usage Page 13
1.50nline MarineResources Pageb 2.7 Berths and Contracts Pagel3
1.6 Vesselnformation Page6 2.8 Marine Services Used Pagel4
1.7Berths and Contracts Page7 2.9 Positive Aspects of the Services and Facilities
1.8 Services Used Page7 Provided by Jersey Marinas Pagel5
1.9Positive Aspects of the Services aadilities 2.10Suggestions to Enhance the Services and/or
Provided by Jersey Marinas Paged Facilities Offered by Jersey Marinas Pagel6
1.10Suggestions Enhance theServices and/or 2.11 Other Marinas Pagel7
FacilitiesOffered by Jersey Marinas Page8 2.12 Policy on Dogs Page 18
1.110ther Marinas Pages 2.13 SatisfactiorRankings Pagel9- 22
1.12Satisfaction Rankings Paged - Cleanliness Pagel9

- Cleanliness Paged - Marina Maintenance Page20

- Marina Maintenance Paged - Services Provided Page21

- Services Provided Paged - Marine Leisure Centre Page22

- Marine Leisure Centre Paged

3. Year by Year Comparisons

2.1 Boat Owner Demographics Pagel0 3.2. Satisfaction Levels Page 24

‘ ports.je ‘ L A f]



JERSEY
7@ MARINAS

A

1.1. Introduction

This report contains the feedback and responses fronctistomer satisfaction survey targeting Jersey registered
boat ownersbetweenMarch2017 andMay 2017

Not allrespondents ompleted all questions askeh the surveyTherefore,there are somevariances in the
number of responses received on the question compared tootheralltotal amount of surveys received.

The survey wasesit out in an electronic emaisent to all registered boat owners in Jersey Marimaline system.
5,238 emails were sent, 4,164 were successfully delivered with 2,290 emails opened.

The survey was also published on the Jersey Marinas Facebook page and a URL link to the survey made availabl
any individual distribution.

A total of355 onlinesurveys were completed,;
- A105%increase on the 2016 survey

The survey contained questions asking for feedback and comments on various aspects of the Marinas. These
helpful comments have been compiled into categories and we will now look at ways of ingpio\some of the
key areas that have been raised.

Questions were askeakcross a range of areas including:

Vessel ownersqualifications, membershipgublicationsand appaised
Types ofvessels owned and their usage

Any marina services used

JerseyMarinas facilities and service

= =4 -4 -9

Questions were asked omstomer satisfactiorn areas of:

1 CleanlinessFacilities, pontoons, public areas / walkways, harbporarinas and harboug quays

1 Services providedTrolley availability, recycling sites, parkifeynderette, wifi access and access to

holding pontoons

Marina maintenancelighting, plumbing, weeding, pontoons and facilities

Marine leisure centreOpening hours, staff helpfulness, telephone response problem solving and website
content and layout

= =
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Responses received about the individual aspects were added together in order to ascertain the overall satisfactior
levels in the key areas.

Overall satisfaction levels on the four key areas the survey addreseed

Cleanliness Services Provided

Overall satisfaction: 84% (309 Overall satisfaction: 54% 692
No opinion: 12% (79 No opinion: 27% (34
Overall dissatisfaction: 4% (7D Overall dissatisfaction: 19% (250
Marina Maintenance Marine Leisure Centre

Overall satisfaction: 86% (L117) Overall satisfaction: 76% Q96)
No opinion: 11% (@39 No opinion: 20% @67)
Overall dissatisfaction: 4% (49) Overall dissatisfaction: 4% (48)

1.2. Boat Owner Demographics

16-24 1% 87%of the total respondentsre aged over 45with the largest proportion
2534 4% being in the 554 age group aB4%
3544 8% 54%of those who respondedre ordinarily resident in Jersey.
45-54 23% . . .

- 42%purchased their vessel in Jersey wiohaving purchased elsewhere.
5564 34%
65+ 30% 41%insure their vessel through a Jersey based compa@8guse elsewhere.

1.3. Boat Association and Yacht Cliwemberships

66%of respondentshold memberships with a boaig

Royal Yachting Association 51%

St Helier Yacht Club 31% association or yacht/sailing clu®f those that do hold

Royal Channel Island Yacht Club 16% memb_erghips, over half are memberstbé Royal Yachting
: — Association ab1%

St Helier Boat Owners Association 5%

L 4% 50%o0f respondensthat hold memberships, do so with

Gorey Boat Ownes Association 2% more than one club.

St Aubin Boat Owners Association 1%
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1.4. Sailing Experience

76%o0f respondentshaveboating qualifications

Day skipper 21%
Yachtmaster 20% . . .
Bowerboat 5 The most gained qualificatiaathe Day Skipper &1% closely
0 followed by aYachtmasteat 20%
ICC 11%
Radio 11% 63%percent of respondents hold more than one qualification.

1.5. OnlineMarine Resources

62%o0f respondents use marine related resources such as Apps and websites.

Mariners use a large and varied number of different weather apps, on both android afari@s, the most
popular being Navionics, Windguru and Windfinder.

Ports of Jersey / Jersey Marinas websito received notable mentions.

When asked about the publications they find usebd%oof

Jersey Cruising Guide 55%

Boating Magazine 31% respondents said they find the Jersey Cruising Guide useful.

Safety at Sea Handbook 28% 8%o0f those asked stated they found Mail2U useful.

Mail2 8% . . .
alzy 590; 59%listed a weather source they find useful. & sources listed,

OtherWeather Source ° JerseyMET was the most popular.

Respondents were asked if they would prefer to be abladoess more information onlingncluding invoices and
making paymentg there was a favourable response wiib%expressing that they would.

An approving/ 3%expressed that they would like to sign up to the Jersey Marinas mailing list.

52%agreed that they would like to sign up for free electronic invoitinge arranged by Jersey Marinas
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1.6. Vessel Information

Of the vessels owned:

Motorboats are the mospopular type ofvesselwith 61% Fuel wisediesel isby far the most popular fuelsed at
76%

Sailing Yacht were owned B3% The othe6%is made up of jet skis, rowing boats, trawlers, and dinghies.
However, lbeaking these figures down lgailer launched vessel$jotorboats and Sailing Boaprovides more

insight in to how boat owners use their vessels.

Vessel usage

1-25 hours 17% .
Trailer launched vessels

26-50 hours 12%

51-75 hours 10% 47%use their vessel 100+ hours annually

76-100 hours 14%  17%use their trailer launched vessel less than 25 hours annually.

100+ hours 47%

1 8% -

Under 10 days y Sailing boats
11-30 days 32%
31-90 days 43% 31-90 days usage is the most common wiffousing their sailing yacht
90+ days 17% 90+ days annually.

8%use their yacht less than 10 days per year.

Under 10 days 14%  Motorboat

11-30 days 38% 11-30 days is the most common average usage Wa¥using their
31-90 days 30% motorboat for more than 30 days per year.
90+ days 196 14%use their trailer launched vessel less than 10 days annually.

Only 42% of vessels were purchased in Jer&3%o were purchased off Island.

Less than 1 year 3%
Vessel age
1-5 years 10%
6-9 years 22% The majority of vessels ownefi5%9 are over 10 years old.
10+ years 65%
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1.7. Berths and Contracts

The majority of survey respondents who answered have anperdh contracts aB9% 9%have summer contracts
and 2%winter contracts

40%o0f surveyrespondents have berths in the outlying harbours.

The most popular town marinay respondentss ElizabetiMarinawith 30%, followed by St Helier with4% old St
Helier with12%and LaCollettewith 4%.

1.8. Services Used

Drying blocks 42%o0f those who answeredsed the pads provided whil§8% had their vessels cleaned by a third
party.

Other services
- 89%did not access the pumeput service
- 93%did not use a guardiennage service
- 58%did their own antifouling

Refuelling

51%o0f respondents refuel their vessel on Victoria Pier.
27%use marine fuel 24/7.

22%use Elizabeth Marina.

While many listed that they use the closest available when the time comes to refuel, or the cheapest around at the
time.

Customers were asked ifels wouldbe interested in a fixed period boat on quay rathis coming winter.
37%expressed that this would be of interest to them.
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1.9. Positive Aspects of theServices andracilities Provided by Jersey Marinas

55%o0f respondents used the survey to provide feedbankthe most positive areas
Staff 61% . - . .
o around the services and facilities provided by Jerseyindar
Facilities 14%
Cleanliness 12%  Of the comments received, stdfelpfulness and friendlinesanked the highest with
Security 9% 61%o0f replies mentioning that aspect.

Quality s.= Friendliness corey Bad VWeather
cost Berth room Service protected Harbour

Clean soat owners Friendly Reasonable
Hel prI Staff Drying Blocks Marina

Willing to Help FACIlitieS colette S€CUTitY Fue

Toilets and Showers....« Easy Access
winngness Parking

¢ K Ward Qoudshowsthe highest reoccurring
words and phrases from the responses

1.10. Suggestionso Enhance theServices and/or &cilities Offered by Jersey Marinas

44%of respondents provided suggestions as to what could be
Improved Facilities 34% improved by Jersey Marinas.

Better Visitor / Berth Control  14%

Parking 6%
Rubbish / Cleanliness 4%
Webcams 4%

There was a wide range sfiggestions offered throughout all
marinas. The highest ranking suggestion wasroved facilities
which covers a broasgpectrum throughout the marinasecond was
neededimprovement and better organisation needed during busy

summer periods on the visitor pontoons.

1.11. Other Marinas

38% of those who respondetbted a favourite marina outside of Jersejth services or facilities that Jersey could
benefit from The mospopular named marina waSt Casat 28%, with St Peter Port comingecondat 19%
Roscoff wittP% Cartaret with6% Granville wittb%and St Malo witt2%
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1.12. SatisfactionRankings

Questions were asked about satisfaction levels across four key areas; cleanliness, services provided, marina
maintenance and the marine leisure centre.

These key areas were further broken down to individual aspects:
1 CleanlinessFacilities, pontoons, puic areas / walkways, harbogrmarinas and harboug quays
1 Services providedTrolley availability, recycling sites, parking, launderettefiaccess and access to
holding pontoons
Marina maintenancelighting, plumbing, weeding, pontoons and facilities
Marine leisure centreOpening hours, staff helpfulness, telephone response problem solving and website
content and layout

1
1

Responses received about the individaedaswere added together in order to ascertain the overall satisfaction
levels ineach ke area

Overall satisfaction levels on the four key areas the survey addressed are:

Cleanliness

Overall,84%of respondents are either very satisfied or satisfied with tleanliness of the marinakl%of
NBAaLRYRSYyGa 27F7FS NGde désasliedrhdryydissatgied oKAT S

Marina Maintenance

Overall 85%of respondents are either very satisfied or satisfied with the marina maintendiéeof respondents
2T FSNBR Wy 2 40zatakligsatigfiga® very discatisfi&d

Services Praided

Overall 54%of respondents are either very satisfied or satisfied with the services provided by Jersey Mafbas.
2T NBalLRyRSyi(a 27T A%k Rssatisfiedr ydissatisfiedQ> o KAT S

Marine Leisure Centre

Overall,76%o0f respondents are either very satisfied or satisfied with the service received froMahiee Leisure
Centre20%2 ¥ NBa LRy RSy l(a 27T HbMSIRsatieiiedor ehilissatigigdQ> GKAT S
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2.1. Boat Owner Demograpias

Jersey Resident Jersey Purchased
Age 34%
29%
23%
= Yes = Yes
8%
4% = No = No
1%
16-24  25-34 3544 4554 5564 65+
Jersey company insurance Age of vessel

62%

= Yes

NG 21%

13%

-
|

Less than 1 year 1-5years 6-9 years 10+ years
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2.2. Boat Ownership and Yacht Club Memberships

Member of club 10 Club Membership

31%
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1%

4%

Coastal

= Yes
- No 16%
I 5% 4% 206
[ | [ —
SHYC RYA RCIYC SHBO RNLI Gorey StAubin
2.3. Sailing Experience
Boating qualifications Qualifications by type
16%
= Yes 11% 11%
= No
YachtmasterDay Skipper IC Powerboat  Radio

Skipper
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2.4.Marine Related Resources

Marine Apps

= Yes

= No

2.5. Vessel Information

Vessel Type

5%

Other

= Motorboat

= Sailing Yacht

55%

Guide

Engine Type

1%

Useful publications

28%

Jersey Cruising  Safety at Sea Boating Magazine

Handbook

= Diesel
= Petrol

N/A

31%

JERSEY

L’

8%
—
Mail2U

A

MARINAS

59%

Other Weather
Source
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2.6. VesseUsage

Motorboat - Days Aboard Trailer Launched Vessel$iours Used 4

38%
30%

19%
14% 17%
0
l l 2 = .

Under10 11-30 31-90 Over90

JERSEY
2B MARINAS

Sailing Boats approximate days
aboard 43%

32%

17%

- .

Under 10 days11 - 30 days 31 - 90 days Over 90 days

days days days days 1-25 hours  26-50 hours 51-75 hours 76-100 hours 100+ hours

2.7. Berths and Contracts

Berth Location 40%
30%
0,
12% 14%
- .
Elizabeth La Collette  Old St Helier St Helier Outlying
Marina Marina Harbour Marina harbours

Berth Contract Type

2%

= Annual
= Summer

Winter
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2.8. Services Used

Use guardiennage service? Pumpout Service Drying Blocks

= Use the
drying pads or

= Yes blocks

m Yes

= Vessel
cleaned by
3rd party

= No = No

Would you use a fixed period boat on

D r own antifouling? . . :
© your own antiiouling quay rate this coming winter ?

mYes
= No

= Yes

= No
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2.9. Positive Aspects of the Services and Facilities Provided by Jersey Marinas

What was the most positive aspect of services and facilities provided by Jersey
Marinas?

61%

- 14% 12% 9%
| I

Staff Facilities Cleanliness Security

The area that received the most positive feedback by some margin was staffifign comments along the lines oftaff beingfriendly, approachable and helpful.
Selection oftomments below:

- Very professional, friendly and welcoming for a Norman like me! Good security as well, retjaigment cleanmarina;
- Helpful and friendly sergé, nothing is too much trouble;

- Willing to help in all circumstances. Pleasantly mannered approach to prg\utte marina services

- The fact that all staff are prepared to go therrexmile and are always helpful;

- The staff are polite & helpful;

- Helpful marina office stafftho even phoned around and offered to pick a replacemengias regulator for us

Facilties, Cleanliness and security also received favourable comments, with some shown below.

- Cleanliness, Excellent shower block, Security card to entrance

- Location to alersey outsider. Secure marina;

- Elizabeth marina is well maintained, the shower andetdilock always is clean, close access to parking and a sheny isandy-all in all excellent;
- The facilities are of a good st@ard and always maintained well;

- Excellent facilities in and around Elizabeth Marimery helpful staff;

- Clean and smart. Weorganised. Good suppavailable as and when needed,;

- Clean marina

- The facilities arelean, tidy and well maintained;

- Clean tidy marina
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2.9. Suggestions which could enhance the services and/or facilities offered by Jersey Marinas

Suggestions for improvement

34%

14%

0,
] — —

Better Visitor / Berth Control  Improved Facilities Parking Rubbish / Cleanliness Webcams

The most commosuggestionsvere around theimprovement offacilitiesthroughoutthe marinas.

These more frequent comments included new and larger pontoons, imprdlidd, and improved electricity and water supply locations with some other comments
askirg for the installation of lifts and more frequent dredging of the harbours.

Further suggestions focused on improving thesyvisitor berthing situation, an area that Jersey Marinasniare of andalreadyworkingto improve

There werealsocomments asig for improved parking offerings, cleaner marinas and surrounding areas and the ability to monitor boats in the matibdcvia
webcams.
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2.11. Other Marinas

Favourite Marina outside of Jersey Favourite other marinas

28%

19%
mYes
38% = No 9%
6% 5%
. ] -
] —
St Cast St Peter Port Roscoff Carteret Granville St Malo

The question was asked for boat owners to list their favourite otharinas outside of Jersey, and to provide their reasons for this.
Various other marinas were mentioned, witt Castind St Peter Porseeing the most responses.

St Cast was cited for having fantastic visitor facilities@inéleter Porfor the meet and greet service provided by its marina staff.
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2.10.Policy on Dogs

Dogs in Elizabeth Marina

= Against

In Favour With Restrictions

A gquestion was asked for opinions on dogs in Elizabeth Marina and thoughts regarding the current policy.

The response received from boat owners drew a large split of opinion. The majority that were in favour of dogs beingratlvsvedirina also mentioned that there
should be restrictiong place

Dog mess and noise were specified as the main reasombfecting.

A selection of comments both against and in favour shown below:

"l am a dog owner and believe responsible dog owners should be welcome. | have never seen any evidence of inconsitesptmsible dog owners. If they exist they should

be identified and dealt with individually as a specific complaint rather thao\aar reactiveblanket approach.

- Not an issue as long as they are controlled in a responsible way by the owners

- No dogs. They WILL urinate all over the pontoons and prolveditigrcraft too.

- Dogs are noisy and messy: keep them on the land.

- We have no issues with dogs in the marina. We find most dog owners responsible and courteous

- Never will all dog owners act responsibly, a blanket ban prevents any issues arising albeit maybe an inconveniencetmfil@eetog owner.

- Dogs are fine provided that owners have them on a lead within the marina. Any dog fouling to be immediatedgl @n the spot. Our home marina allows dogs on a
lead....never had any problems in the 12 years | have been there.

- lwouldn't want to see dogs allowed because of dog mess on the pontoons.

18



2.11 Satisfaction Rankings

Cleanliness Overall

= Satisfied
= Dissatisfied

= No Opinion

Marina

= Satisfied

= Dissatisfied

= No Opinion
50% 51%
36% 35%
12%

2 0% 2%

% 104 I ()
— | .

Facilities Pontoons

Facilities

Harbour- Marina

= Satisfied
= Dissatisfied

= No Opinion

= Satisfied
= Dissatisfied

= No Opinion

JERSEY
2B MARINAS

Pontoons

2%

\

= Satisfied
= Dissatisfied

= No Opinion

Harbour- Quays

55% Cleanliness

38%

5%
1% 0%

Public areas/walkways

49%

36%
29%
11%
0,
3% 0%
[

Marina

= Satisfied
= Dissatisfied

= No Opinion

49% 49%

26%
18% 17%

6%
3% 0,
0%I 2
| .—

Harbour - Marina Harbour - Quays

Public Areas / Walkways

= Satisfied
= Dissatisfied

= No Opinion

m Very satisfied
B Satisfied
m Dissatisfied
m Very dissatisfied
mN/A
L9



Marina Maintenance- Overall

Lighting

4%

= Satisfied

\ = Satisfied

= Dissatisfied

= Dissatisfied

= No Opinion
= No Opinion

Facilities

Pontoons

= Satisfied = Satisfied

= Dissatisfied = Dissatisfied

= No Opinion = No Opinion

Marina Maintenance

54% 53% 51%

34% 35%
25%
18%
% 10%
2% - 1% 5%
0% 6 0% . 0%
gy | 1% 0% m >

Lighting Plumbing Weeding

JERSEY
2B MARINAS

Plumbing

Weeding

\ = Satisfied

= Dissatisfied
= Satisfied

[~

= No Opinion
= Dissatisfied

= No Opinion

54% 55%

m Very satisfied

35% .
31% m Satisfied
m Dissatisfied

m Very dissatisfied

50 9% 8%

0 /A
204 2% 0% mN

m2H gl |

Pontoons Facilities
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Services ProvidedOverall

Trolley availability

= Satisfied = Satisfied

= Dissatisfied = Dissatisfied

= No Opinion v = No Opinion
Launderette Wi-Fi Access

= Satisfied
= Dissatisfied

= No Opinion

3%

56%

47%

24%

15%

15%

15% 15%

Trolley availability

11%

|

Recycling sites

= No O

= Satisfied

= Dissatisfied

Recycling Sites

= Satisfied
= Dissatisfied

= No Opinion

Access to Pontoons

o

Services Provided

29%

29%
24%

14%
10%

Parking

JERSEY

-

>

MARINAS

Parking

= Satisfied

= Dissatisfied

pinion = No Opinion
45% 45%
37% 38%
24% 1%
0
179% 19%
12%
0,
10% 8% 20
0
_
Launderette Wi-Fi access Access to holding pontoons

= Satisfied
m Dissatisfied

= No Opinion

m Very satisfied

| Satisfied

m Dissatisfied

m Very dissatisfied

mN/A



MLC- Overall

= Satisfied
= Dissatisfied

= No Opinion

Problem Solving

= Satisfied
= Dissatisfied

= No Opinion

o9% 57%

28%

21%
17%

3% 0%

Opening hours

o

Staff helpfulness

Opening Hours

= Satisfied
= Dissatisfied

= No Opinion

Website

= Satisfied
= Dissatisfied

= No Opinion

-

Staff Helpfulness

N\

Marine Leisure Centre

44%

28%

0
3% O%I
[ [

Telephone response

24%

11%

40%
34%

21%
4%
0%

Problem solvmg

= Satisfied
= Dissatisfied

= No Opinion

JERSEY
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Telephone Response

= Satisfied
= Dissatisfied

= No Opinion

58%

m Very satisfied

m Satisfied
24%

m Dissatisfied

13% m Very dissatisfied

. 3% 1% mN/A
| [—

Website content and layout
2z
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3.1. Year by Year ComparisoqdDemographics

Gender 2014 | 2016 | 2017 Victoria 40% | 55% | 51% Yachtmaster 17% | 21% | 20%
Male 95% | 97% | N/A Other 22% | 20% | 46% Sea safety 3% 7% | N/A Berth location | 2014 2016 2017
Female 5% 3% | N/A Other 19% | 14% N/A Elizabeth 36%  41% @ 30%
Club member 2014 | 2016 | 2017 La Collette 8% 13% | 4%
Age 2014 | 2016 | 2017 Yes 78% | 80% | 66% Use marine apps 2014 | 2016 | 2017 St Helier 13% | 17% @ 12%
16-24 0% 1% 1% No 22% | 20% @ 34% Yes 73% | 83% | 62% Old St Helier 18% | 15% | 14%
2534 4% 2% 4% No 27% | 17% | 38% Outlying harbour 25% | 14% | 40%
3544 11% | 9% 8% No of clubs 2014 | 2016 | 2017
4554 26% | 29% | 23% One club 66% | 31% @ 50% Most read 2014 | 2016 | 2017 Services used | 2014 | 2016 2017
55-64 31% | 32% | 34% Two clubs 22% | 31% | 50% publications Use drying 47% | 56% | 41%
65+ 28% | 26% | 30% Three clubs 10% | 31% | Arepart Boating mags 21% | 70% | 55% pads/blocks
Four clubs 1% 4% of more Local publication 47% | 13% | 28% Vessel cleaned b 33% | 44% @ 5%
Jersey resident | 2014 = 2016 | 2017 Five clubs 1% 3% than one PoJ Media 32% | 17% | 28% 3 party
Yes 95% | 93% | 54%
No 504 7% | 46% Registered club | 2014 | 2016 | 2017 Weather source | 2014 | 2016 | 2017 Access pumput| 2014 | 2016 @ 2017
SHYC 33% | 31% | 31% Jersey Met 32% | 20% service
Age of vessel | 2014 | 2016 | 2017 RYA 31% | 31% | 51% Specialised sites 18% | 42% Yes 7% 9% 11%
< one year 1% 4% 3% RCIYC 13% | 10% | 16% PoJ media 19% | 24% No 93% | 91% @ 89%
1-5 years 14% | 13% | 10% SHBOA 8% 7% 5% Other 31% | 14% :
6-9 years 2206 | 21% @ 22% GBOA 3% 1% 204 Use _Guard|enne 2014 | 2016 | 2017
10+ years 63% 62% @ 66% SABOA 4% 1% | 1% Vesselinfo 2014 2016 2017 service
SBBOA 1% 1% 0% Sailing yacht 30% | 31% | 34% Yes 6% | 4% %
Locally bought? 2014 2016 2017 Misc. 7% | 17% @ N/A Motorboat 68% | 62% | 61% No 94% | 96% | 93%
Yes 65% | 63% | 42% Other 2% 7% 5% - -
No 35% | 37% @ 58% Qualifications | 2014 | 2016 | 2017 Winterise vessel 2014 | 2016 | 2017
Yes 73% | 83% @ 76% Engine type 2014 2016 2017 Yes 30% | 21% | N/A
Jersey insurance 2014 2016 2017 No 27% | 17% @ 24% Petrol 34% | 21% | 23% No 70% | 79% | N/A
Yes 69% | 63% @ 41% Diesel 65% | 78% | 76% -
No 31%  38% @ 59% Quals. By type | 2014 | 2016 | 2017 N/A 1% 1% 1% Do own antt | 2014 2016 | 2017
Day skipper | 21%  20% @ 21% Contracttype | 2014 2016 2017 fouling
Preferred fuel 2014 | 2016 @ 2017 ICC 17% | 14% | 11% Summer 204 3% 9% Yes 66% | 58% | 58%
Marina fuel 24/7' 11% 6%  27% Powerboat 11% | 11%  16% Winter 2% 3% | 2% No 34% | 42% | 42%
Elizabeth 27% | 20% | 22% Radio 12% | 13%  11% Annual 96%  94%  89%
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3.2. Year by Year ComparisogsSatisfaction Levels

Cleanliness

Facilities
Satisfied
Dissatisfied

Pontoons
Satisfied

Dissatisfied

Public

areas/walkways

Satisfied
Dissatisfied

Harbours-
Marina
Satisfied
Dissatisfied

Harbours- Quay

Satisfied
Dissatisfied

2014
98%
2%

2014

93%

7%
2014

94%
6%

2014

89%
11%

2014
83%
17%

2016
88%
2%

2016
86%
7%
2016

87%
4%

2016

74%
10%

2016
66%
11%

2017
86%
3%

2017
86%
8%

2017

94%
2%

2017

78%
4%

2017
75%
8%

Marina Maintenance

Lighting
Satisfied
Dissatisfied

Plumbing
Satisfied
Dissatisfied

Weeding
Satisfied
Dissatisfied

Pontoons
Satisfied
Dissatisfied

Facilities
Satisfied
Dissatisfied

2014
97%
3%

2014
96%
3%

2014
80%
20%

2014
91%
9%

2014
93%
7%

2016
90%
1%

2016
84%
2%

2016
66%
2%

2016
83%
8%

2016
86%
3%

2017
87%
3%

2017
91%
2%

2017
74%
6%

2017
87%
7%

2017
90%
2%

Trolley
availability
Satisfied
Dissatisfied

Recycling sites

Satisfied
Dissatisfied

Parking
Satisfied
Dissatisfied

Launderette
Satisfied
Dissatisfied

WiFi access
Satisfied
Dissatisfied

Access to holdini

pontoons
Satisfied
Dissatisfied

Services provided

2014

60%
40%

2014
84%
16%

2014
30%
70%

2014
94%
6%

2014
67%
33%
2014

54%
46%

2016

61%
43%

2016
74%
4%

2016
41%
46%

2016
40%
3%

2016
40%
32%
2016

42%
29%

2017

61%
15%

2017
71%
13%

2017
37%
34%

2017
51%
3%

2017
48%
31%
2017

57%
24%
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Marine Leisure Centre

Opening hours

Satisfied
Dissatisfied

Staff helpfulness

Satisfied
Dissatisfied

Telephone
response
Satisfied
Dissatisfied

Problem solving

Satisfied
Dissatisfied

Website content

Satisfied
Dissatisfied

2014
96%
4%

2014
94%
6%

2014

90%
10%

2014
91%
9%

2014
92%
8%

2016
75%
7%

2016
89%
1%

2016

67%
7%

2016
75%
5%

2016
70%
3%

2017
80%
3%

2017
86%
3%

2017

68%
3%

2017
74%
4%

2017

71%
5%
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